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Message from the Chairperson

MESSAGE FROM THE

CHAIRPERSON

On behalf of the Board, I am pleased to present
Pru Life UK’s 2025 Annual Report.

Geopolitical tensions, trade developments, and
renewed pressure on energy prices shaped the
global landscape in 2025, reinforcing uncertainty
across markets. Despite this, global markets
delivered a broad-based rally, supported by
easing inflation, improving risk appetite, and
more accommodative monetary policy. Structural
themes, particularly the continued maturation of
artificial intelligence-driven investment, further
supported market performance, as observed by

our investment partners, Eastspring Investments
and ATRAM Group.

In the Philippines, economic conditions were more
uneven. While consumption improved with easing
inflation, investment activity weakened, resulting
in slower overall growth. Monetary easing
supported liquidity but contributed to currency
volatility, underscoring the need for disciplined
management in a complex environment.

Against this backdrop, Pru Life UK delivered
strong and resilient performance. The company
maintained its leadership in new business and
grew total premium income, reflecting sustained
customer confidence and the strength of a
disciplined, customer-focused business model.

Strengthening Governance and Inclusive
Growth

Corporate governance remains a cornerstone

of our approach. In 2025, Pru Life UK was
recognised as a Four Golden Arrow awardee,
affirming its commitment to transparency,
accountability, and responsible business practices.
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We are encouraged by the company’s continued
focus on inclusive growth. Expanding access to
protection and financial education remains critical
in addressing the protection gap in the Philippines.
As the country’s first licensed Takaful operator,

Pru Life UK continues to extend Shariah-compliant
protection solutions to underserved communities,
particularly in Mindanao.

Through targeted Takaful education and
engagement initiatives, including community
dialogues and the expansion of the Adopt-a
Madrasah programme, the company is building
awareness, trust, and greater participation in
financial protection.

Advancing Sustainability and Long-Term
Value

Sustainability and community resilience remain
integral to Pru Life UK’s long-term strategy.

The company continues to support initiatives
that strengthen disaster preparedness, improve
financial literacy, and build resilience in vulnerable
communities.

Key efforts include climate and water resilience
programmes in Bantayan Island and emergency
response support for communities affected

by Typhoons Tino and Uwan, reflecting a
commitment to meaningful and lasting impact.
Looking ahead, the outlook remains uncertain.
Inflationary pressures, global risks, and domestic
structural challenges require continued

vigilance and reinforce the importance of strong
governance, disciplined execution, and a clear
sense of purpose.

www.prulifeuk.com.ph

Pru Life UK is well positioned to navigate this
environment, supported by its scale, experienced
leadership, and long-term commitment to the
Philippines. The Board remains focused on guiding
the organisation with discipline and foresight,
ensuring that governance, risk management,
sustainability, and customer outcomes remain
central to all decisions.

On behalf of the Board, I extend my sincere
appreciation to management, employees, and
the agency force for their dedication, and to our
customers, partners, and stakeholders for their
continued trust.

Together, we will continue to build a stronger,
more inclusive, and more resilient future.

Angelica H. Lavares
Chairperson

www.prulifeuk.com.ph
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Message from the President and CEO

MESSAGE FROM THE

It is my privilege to present our 2025 Annual Report
at a significant milestone in Pru Life UK’s journey.
As we approach our 30th year in the Philippines,

we remain deeply committed to protecting lives,
strengthening financial resilience, and expanding
access to opportunity for Filipino families.

In 2025, we sustained our leadership

in the Philippine life insurance industry

through disciplined, quality-driven growth.

We ranked number one in new business, achieving
PHP 10.0 billion in New Business Annual Premium
Equivalent, while total premium income grew by 10%
to PHP 52.8 billion. These results reflect not only

our scale, but more importantly, the trust

that our customers continue to place in us.

Our performance is underpinned by strong
fundamentals. Our agency-led advisory model,
balanced product portfolio, and continued
investment in digital capabilities enable us to deliver
consistent and sustainable outcomes. We remain
focused on long-term value, ensuring that growth

is both responsible and resilient.

Innovating for Customers, Delivering with
Purpose

During the year, we continued to innovate to meet
evolving customer needs. We expanded our suite

of traditional products to provide guaranteed
protection and income solutions, while maintaining
our leadership in investment-linked products.

These offerings allow us to support customers
across different life stages, helping them navigate
uncertainty with greater confidence.

6 PRU LIFE UK 2025 Annual Report

PRESIDENT AND CEO

Delivering our promise to customers remains

at the heart of what we do. In 2025, we processed
more than 13,400 claims and paid out PHP 2.8
billion, providing timely support when it matters
most. We also maintained a strong retention rate,
reflecting the relevance of our solutions

and the strength of the relationships we build
with our customers.

Inclusive growth continues to be a key priority.

As the Philippines’ first licensed Takaful operator,
we are expanding access to protection

for underserved communities. Through

our products, partnerships, and financial education
initiatives, we are helping more Filipinos understand
and benefit from insurance in ways that are
meaningful and accessible.

Building a More Resilient Future

Beyond our core business, we continue to invest

in community resilience and sustainability.

Our programmes in financial education, climate
resilience, and disaster preparedness are helping
individuals and communities build stronger
foundations for the future. These efforts reflect

our broader commitment to creating lasting, positive
Impact.

We achieved these results in a year marked by global
uncertainty, including inflationary pressures

and geopolitical challenges. In this environment,

the importance of protection and long-term financial
planning has become even more evident. We remain
focused on supporting Filipino families with solutions
that promote stability, security, and peace of mind.

www.prulifeuk.com.ph

As we enter 2026, our priorities are clear.

We will continue to drive sustainable growth,
strengthen distribution, enhance customer
experience, and expand inclusive solutions.
We will also invest further in our people,
technology, and partnerships

to better serve our customers

and improve operational efficiency.

I would like to thank our Board of Directors

for their guidance, our employees and agency
force for their dedication, and our customers
and partners for their continued trust.

For three decades, Filipinos have counted
on PRU. We remain committed to being
a trusted partner for every life

and every future.

/C&wft

Sanjay Chakrabarty
President and CEO

www.prulifeuk.com.ph
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Corporate Objectives Corporate Objectives

CORPORATE OBIJECTIVES At Pru Life UK, we are guided by The PruWay.

Our values guide how we show up every day, how we behave, how we make decisions

MISSION, VISION, and how we relate to each other. They form the cornerstone of our culture.
AN D G U I DI N G PRI N CI PLES Our Customer is our Compass

e We immerse ourselves in understanding our customers.
e We commit to our customers’ needs and address their pain points
with speed and empathy.

We pursue our Entrepreneurial Spirit

e We push boundaries and explore new possibilities.
e We are resilient, bouncing back from our failures and moving forward
with new insight and energy.

We Succeed Together
At Pru Life UK, we have the mission to be the most trusted partner and protector for today’s generations e We win by collaborating as one team.
and the generations to come, by providing simple and accessible financial and health solutions. e We actively break down silos and work across all levels

of the organisation.

Our PURPOSE is to be the partner for every life and protector for every future.

For every life, we are partners.

e We look out for the health of our customers as if it were our own. We ReSPeCt and Care for one another

e We grow our collective wisdom to better the health and financial understanding of everyone.

e We provide peace of mind so our customers can build the life they want. \We are empathetic and treat each other

the way we would like to be treated.
e We respect differences and foster a safe environment
where everyone can be themselves.

For every future, we are protectors.

e We add value to our communities for a more sustainable and inclusive future.
e We speak a common language on the issues that really matter.

e We truly care for the generations of today and those we are yet to meet. We Deliver to our Commitments

The Company’s VISION is to serve customers via a multi-channel distribution network.

o We make responsible decisions and are accountable
To support this, the Company aims to:

for our actions to all stakeholders.

e e We are responsive and execute with excellence and integrity.
ebe the leading life insurance company

ehave a dominant market presence
ebe an employer of choice.

By living our Values, we build trust and transparency that enable sustainable, long-term value for our people,
our customers, our shareholders, and the communities we serve.
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Corporate Objectives

10

The Company set the following priorities for 2025:

PRU LIFE UK 2025 Annual Report

Selecting and recruiting high-quality agents at scale while
developing and maturing agents into core producers to increase
overall productivity and case size,

Balancing the portfolio and addressing market and customer
demand through innovative product and fund launches.

Improving payment experience by transitioning from issue-driven
solution development to ready alternative payment options for
customers. Integrating customer and agent servicing journeys for a
smooth and consistent experience.

Strengthening customer retention through proactive in-force and
portfolio management, supported by customised agent training and
development, and sustained conservation through simplified journeys.

Championing people and culture by fostering a
performance-driven culture, developing unmatched capabilities,
and creating a pipeline of future-ready talent.

Increasing financial awareness and inclusion through Takaful
and Islamic financial literacy, the continued expansion of our
Cha-Ching Programme, and ongoing efforts aligned with the
Company’s climate and health risk agenda.

www.prulifeuk.com.ph
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Management Discussion and Analysis (Non-financials)

Management Discussion
and Analysis (Non-financial)

Pru Life UK retained its pole position in the insurance industry for the 3rd consecutive year with an NBAPE

of PHP 10.0 billion, capped by a 5-year CAGR of 4.8 percent. We continued to consolidate our customer touchpoints
for a seamless journey while providing a balanced product portfolio through more traditional product offerings.
New product propositions were key growth drivers that supported the expansion of our affluent customer segment.
Our agency force of over 36k remains the largest in the industry and takes credit for driving sustainable growth.
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PRU LIFE UK 2025 Annual Report

Strengthening Distribution Effectiveness

The Company gave emphasis to the recruitment of top caliber agents
and strengthening of the MDRT pipeline. Substantial gains were achieved
through elevated top-tier propositions while enhancing early-stage
enablement with clear growth trajectories for tenured agents.

The introduction of PRUVenture Ascend was designed to fast-track
the transition of top recruits to full-time agents by focusing on capability
building and bridging income.

Our MDRT pipeline was buoyed by reinforced levers such

as the PRUMillion Flex product for the high net worth market

on a limited period, close monitoring with field visibility and special
incentives. As a result, MDRT qualifiers rose by 14% to 373 at the end
of the year.

Operational Excellence and Customer Service

Significant gains were achieved in terms of customer engagement

and reach towards a seamless customer journey. We initiated opt-in
experience in customer’s signature moments such as welcome and policy
anniversary journey, and boosted improvements in payment journey
through easy-to-use payment options that customers could conveniently
and efficiently access.

We also improved how customer and agent journeys work together
across our digital platforms. Transaction process flows were rationalized
with efficiency gains leading to more requests to be serviced

and meaningful reduction in processing times. Consequently,

both customers and agents greatly benefited from a faster, reliable

and more responsive experience.

Coordinated efforts were made to get in touch with existing customers
through customized communication and tailored benefits for resell
and upsell opportunities considering guaranteed insurability
protection offer.

www.prulifeuk.com.ph

www.prulifeuk.com.ph

Management Discussion and Analysis (Non-financials)
L

Diversified Products

In 2025, Pru Life UK honed its strategy of delivering relevant, resilient,
and inclusive protection solutions through a diversified product portfolio
aligned with evolving customer needs. We bolstered our presence in the
guaranteed income space with the unveiling of PRUSteady Income,

a short-term endowment designed to provide guaranteed coverage

and cash benefits.

Wealth preservation offerings were likewise expanded

with the introduction of PRUWealth 10, a limited offer single pay
solution targeted at clients seeking guaranty and protection
within 10 years.

Driven by our commitment to protect every life and every future,
significant gains were made toward inclusive insurance

with the introduction of PRUTerm Lindungi, our first Shariah
compliant life protection product in the Philippines.

At the same time, we continued to promote market reach through digital
channels with the launching of PRULove Wealth Direct. The product
enabled customers to access guaranteed savings and protection
through a fully online experience.

Championing People and Culture

Pru Life UK continued to foster its people-first culture through purposeful
initiatives that advanced leadership, recognition, and social impact.

The Company was recognized as one of the Best Employers

by the Inquirer, even as it affirmed its commitment to building

a supportive and engaging workplace.

We also launched our first Management Development Program,

the Next Gen Leadership Program, that provides a structured pipeline
for future leaders by screening and selecting top-performing students
from partner universities.

Our culture of care extended beyond the workplace as employees
collectively contributed PHP 6 million in donations to support families
affected by the Cebu earthquake, reflecting strong solidarity and shared
purpose across the organization.

Internally, we highlighted our service-oriented culture by introducing

the Company’s first service-focused awards, recognizing employees

for long-standing dedication and meaningful contributions to Pru Life UK.
As a result of these initiatives, Pru Life UK recorded a 2-point increase

in its 2025 PRU Voice Employee Engagement Survey score in September,
a reflection of stronger employee connection, pride, and engagement.
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Management Discussion and Analysis (Non-financials)
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Increasing Financial Awareness and Inclusion

As the first Takaful operator in the Philippines, the Company launched
its maiden Takaful product offering, PRUTerm Lindungi, in June 2025.

We inked a partnership with the country’s first Islamic bank, the Al

Amanah Islamic Investment Bank of the Philippines (AAIIBP), to promote

Islamic finance and Takaful, and help expand reach of financial inclusion
to more Filipino communities.

We also expanded the Adopt-A-Madrasah program, our community
investment initiative in support of Takaful where 11 Islamic schools,
120 madaris teachers and 1,469 madaris students have benefited
from the program in 2025.

Climate Action and Sustainability

The Company’s climate and health education program was showcased
through the comic book “Maging Handa: A Story of Adaptation

and Resilience Amid Climate Change” reached over 1,000 youth

and adults in 2025. The comic book aims to educate the public on how
climate change affects physical and mental health and why financial
security is a climate adaptation measure.

The Company’s circular economy partnership with Humble Sustainability
generated PHP 1.1 million in revenues from the sale of old company IT
devices and employee donations. Half of the proceeds from the IT asset
sales were channeled through NGO and digital equity advocate LiteHaus
International to donate refurbished laptops and new printers

and projectors for the Adopt-a-Madrasah program.

The Company continues to reduce its carbon footprint through branch
office consolidation and upgrades with its fourth PRUHouse project
in Cebu.

www.prulifeuk.com.ph
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Management Discussion and Analysis (Non-financials) Management Discussion and Analysis (Non-financials)
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Management Discussion and Analysis (Non-financials) Management Discussion and Analysis (Non-financials)
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Excutive Committee Excutive Committee
] ]

COMMITTEE

As of 31 December 2025, the Board of Directors and the Management
Committee of Pru Life UK were composed of the following persons:

Board of Directors
1. Angelica H. Lavares — Independent Chairperson

2. Sanjay Chakrabarty — Executive Board Member S(lnj (ly Chakl‘(lb(ll'ty

. Imelda C. Tiongson — Independent Board .I\/Iember President and Chief Executive Officer

. Kenneth Joseph Rappold Jr. — Non-executive Board Member
Sanchit Pal Maini — Non-executive Board Member Mr. Chakrabarty has deep knowledge of the banking and insurance sectors,
Marife B. Zamora — Independent Board Member having worked across multiple Asian markets for the past 26 years.

. Maria “Teh” Cristina R. Opinion — Independent Board Member
. Francis P. Ortega — Executive Board Member
. Herminio “Third” C. Bagro III — Independent Board Member

He has been with Prudential since 2014 and has worked as the CEO of Prudential
Cambodia and Prudential’s Cambodia-Laos-Myanmar Hub. In these roles, he has
successfully led a crossmarkets team, implementing several strategic initiatives
with material impact in all three markets.

O ONO UV D W

Executive Committee

1. Sanjay Chakrabarty - President and Chief Executive Officer Driving innovation and growth, Mr. Chakrabarty reinstated Prudential’s Cambodia
2. Francis P. Ortega — Executive Vice President and Chief Financial Officer (ao 15 January 2026) business to #1 position in the market. He is deeply committed to driving a

3. Julien Fey — Senior Vice President and Chief Strategy Officer (ao 14 January 2026 ) customer-centric approach, and to creating a culture of excellence that attracts
4. Kristine A. De Monteverde — Senior Vice President and Chief Operations Officer and retains the best talent.

5. Rozanne D. Magararu — Senior Vice President and Chief Customer and Marketing Officer (ao 28 February

2026) He started his career with Citibank, India, in 1997. He has also worked for Citibank
6. Rashelle H. Cejo — Senior Vice President and Chief Human Resources Officer (ao 14 April 2026) in Japan and Korea between 2004-2014, heading several functions spanning risk
7. Atty. Calvin L. Kohchet-Chua - Senior Vice President and Chief Legal, Government Relations, and and business. At Prudential, he has served as CEO of Prudential Vietnam Finance
Sustainability Officer Company and as Chief Commercial Officer at Prudential Vietnam. Before moving
8. Glolibeth L. Villahermosa — Senior Vice President and Chief Actuary to Cambodia with Prudeptial in 2020, he also spent time as Deputy CEO and

9. Johnny Chow - Senior Vice President and Chief Risk Officer (ao 30 October 2025) Head of Consumer Banking at Orient Commercial Joint Stock Bank in Vietnam.

Mr. Chakrabarty holds a Master’s degree in Statistics from the Indian Statistical
Institute and enjoys reading history in his free time.
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Excutive Committee

Francis P. Ortega

Executive Vice President
and Chief Financial Officer

Francis Ortega joined the company as

Head of Pricing and Product Development
in 2007 and led the development of its long
line of innovative and profitable products.

He has also helped manage the agency compensation
structure and set up the distribution agreement for
several bank partners. In 2011, he ascended to the role
of Chief Actuary and oversaw all areas of the actuarial
function which covers financial reporting, pricing,
research, and risk management. He was appointed

as Chief Financial Officer in 2019 leading both the
Actuarial and Finance operations.

Mr. Ortega is a Fellow of the Actuarial Society of the
Philippines and the Life Management Institute. His more
than 25 years of experience in the life insurance industry
began with a large multinational life insurance company
where he gained experience in various actuarial roles
prior to joining Pru Life UK. He graduated Cum Laude
from the University of Santo Tomas with a Bachelor’s
degree in Mathematics, major in Actuarial Science, and
has been awarded as one of the 2015 TOTAL

(The Outstanding Thomasian Alumni) awardees.
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Julien Fey

Senior Vice President
and Chief Strategy Officer

Julien Fey brings over two decades of experience and a
dynamic leadership that has consistently driven growth
and innovation across digital, marketing, distribution,
and partnership development.

His career spans key roles at Prudential Assurance
Company Singapore, Prudential Thailand, and, Group
Agency in Hong Kong, where he played a pivotal role

in onboarding major partnerships, launching digital
platforms, and enhancing lead generation processes to
develop a modern, digitally-enabled distribution model.

Among his many achievements, Julien led initiatives

that significantly boosted lead conversion and sales,
overseeing a department that generated over 2 million
qualified leads, contributing to remarkable improvements
in overall performance.

Beyond Prudential, Julien has crafted strategic business
plans across Asia and helped expand insurance
telematics services in Europe. His expertise in data
analytics led to the development of emergency response
solutions, and he co-founded a venture focused on
automotive technical data innovations.

www.prulifeuk.com.ph

Kristine A. De Monteverde

Senior Vice President
and Chief Operations Officer

Alma Kristine “Tin” De Monteverde has more than

a decade of experience with Pru Life UK, building a

strong track record in operations leadership across New
Business, Underwriting, and Claims through her hands-on
management approach and deep institutional knowledge.

As Senior Vice President and Chief Operations Officer, Tin
leads the ongoing evolution of Life Operations’ operating
framework, strengthening governance, cost stewardship,
and end-to-end execution to improve service outcomes
and overall customer experience.

As a member of the Executive Committee, she contributes
to the delivery of enterprise priorities that advance Life
Operations toward a leading standard of performance and
support the company’s long-term growth agenda.

A homegrown leader and member of the Executive
Committee, Ms. De Monteverde is recognised for
her dedication and significant contributions to the
organisation, and continues to play a critical role in
advancing Pru Life UK’s operational capabilities and
long-term growth agenda.

www.prulifeuk.com.ph

Excutive Committee

Rozanne D. Magararu

Senior Vice President
and Chief Customer and Marketing Officer

Rozanne Magararu brings over 20 years of expertise in
the life insurance sector, where she has been a key driver
of change and innovation.

She spearheaded the development and launch of the
first e-commerce insurance mobile app in the Philippines
with Singlife. This platform revolutionised the way
customers purchase insurance, offering a seamless
digital experience and making insurance products more
accessible and convenient.

She also held senior positions at AIA and AXA, where
she led key areas such as Customer Strateqy, Product
Management, and Branding & Communications. Her
leadership has been marked by initiatives that
significantly improved customer experience, operational
efficiency, and organisational growth.

Ms. Magararu holds a double degree in
Political Science and Management of
Financial Institutions from De La Salle
University.
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Excutive Committee
]

Rashelle H. Cejo

Senior Vice President and Chief
Human Resources Officer

Rashelle Cejo has over 25 years of Human Resources
experience with various leading companies.

She has held senior leadership roles at RELX Reed Elsevier
and LexisNexis, where she led People and Business
strategies across Asia. She headed the establishment

of three major shared services centers for Manulife
Financial, Reed Elsevier, and Cisive Philippines,
significantly enhancing transformational initiatives

and operational excellence.

She holds advanced certifications in Chief Human
Resources Officer Leadership from the Asian
Institute of Management (2024) and Enterprising
Leadership from Harvard University (2022).

Ms. Cejo earned her Bachelor’s Degree in Legal

Management from the University of Santo Tomas and
has pursued studies in law.
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Atty. Calvin L. Kohchet-Chua

Senior Vice President and Chief
Legal, Government Relations,
and Sustainability Officer

Atty. Calvin Kohchet-Chua has over 25 years of
distinguished leadership experience in legal affairs,
regulatory compliance, corporate governance, and
government relations across the insurance, financial
services, and business process outsourcing sectors.

As Chief Legal, Government Relations, and Sustainability
Officer, he oversees the company’s legal and requlatory
affairs, government relations strategy, and sustainability
initiatives. A member of the Executive Committee, he
plays a key role in strengthening governance frameworks,
managing requlatory and emerging risks, and advancing
strategic and sustainability priorities.

Atty. Kohchet-Chua holds a Bachelor of Laws and a
Bachelor of Science in Business Administration from

the University of the Philippines. He is a Fellow of the
Institute of Corporate Directors and actively contributes
to industry organisations, including the Philippine Life
Insurance Association and the Integrated Bar of the
Philippines.

www.prulifeuk.com.ph

Glolibeth L. Villahermosa

Senior Vice President
and Chief Actuary

Glolibeth Villahermosa has over 25 years of extensive
experience in different fields of actuarial work.

Her experience spans product development

and pricing, capital management and valuation,
corporate planning and client advisory.

As Chief Actuary, she has oversight on internal
and external reporting, risk management,
valuation and risk models, experience analysis,

inforce portfolio management and assumptions setting.

As a member of the Executive Committee, she guides
the formation and execution of strategic initiatives,
provides advice on current and emerging risks,

and drives opportunities for growth.

Ms. Villahermosa is a Fellow of the Actuarial

Society of the Philippines and holds a Masters degree
in Mathematics from the University of the Philippines —
Diliman.

www.prulifeuk.com.ph
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]

Johnny Chow

Senior Vice President and Chief Risk Officer

Johnny Chow brings extensive leadership experience in
enterprise risk management, strategic risk oversight, and
requlatory compliance across global financial services
markets.

As Chief Risk Officer, he leads the company’s Risk and
Compliance function, strengthening risk management
frameworks to support sustainable growth

and strategic decision-making. Reporting directly to the
President and CEO and functionally to the Group Chief
Financial and Sustainability Risk Officer,

he plays a critical role in managing enterprise-wide risks,
safequarding governance standards, and aligning local
risk strategies with Group priorities.

Prior to his appointment, Johnny served as Senior
Director of Risk Management at Prudential plc, where
he led thematic reviews of Group top risks and strategic
transactions, and supported shareholder-side risk
management for the China joint venture business.

His deep expertise, collaborative leadership style,

and commitment to excellence underpin his
contributions to strengthening organisational resilience
and advancing long-term value.
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Executive Committee
]

Katrina G. De Castro

Senior Vice President
and Chief Compliance Officer

Atty. Katrina G. de Castro is currently the Compliance
Officer of Pru Life UK. Prior to joining Pru Life UK, Atty.
Kat de Castro was the Head of Legal and Compliance
of BDO Life. Both companies are leading in the field of
insurance. Throughout her career spanning a period of
more than a decade, Atty. Kat de Castro has specialized
in Regulatory Compliance, Corporate Governance, Data
Privacy, AML, Insurance and Corporate Laws.

Atty. Kat de Castro is a graduate of Ateneo de Manila
University School of Law in 2006.
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Corporate Officers

CORPORATE

OFFICERS

Rishi Advani

Vice President - Compliance Projects and Initiatives

Marie Grace Bacosa

Vice President — Performance and Reward

Priyadarshi Bhattacharya

Vice President - Architecture and Platform Service
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Daisy Alvior

Vice President - Talent & Organization Development

(ao 31 Dec 2025)
A |

Princess Charm Balingit

Senior Vice President and Chief Investment Officer

Cheryl Doreen Bueno

Vice President — Agency Compensation and Rewards

Sheila Regina Antenor-Cruz

Vice President - Finance Transformation

Ma. Agnes Bautista

Vice President - Agency Recruitment
and Distribution Expansion

Kathryn Cajucom

Vice President - Brand and Integrated Marketing
Communications

www.prulifeuk.com.ph

Corporate Officers
.

Jordan Celestino

Vice President - Transformation

Mark Anthony Catambacan

Vice President - Technology Operations

Mark Angelo Dalupang

Vice President and Sector Head

Montini De Guzman
Vice President - Agency Strategy and Operations

Katrina De Castro

Senior Vice President and Chief Compliance Officer

Garen Dee
Vice President and Chief Product Officer

Mark Phillip Gochingco

Vice President - Partnership Distribution

Maricel Estavillo
Vice President - Takaful and Sustainability

Maria Perpetua Palmyra Karo

Vice President - Partnership Distribution Finance
and Operations Head

Maria Xenas Kintanar

Vice President and Sector Head

Elaine Katindoy
Vice President - PRU Academy

Mar. Michael III Lucero

Vice President - Applications
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Corporate Officers
.

Edwin Magpantay Maria Cecilia Marano

Vice President - Financial Controller Vice President - Corporate Performance Management

Diana Lynn Mercado Jones Leopoldo Moral

Vice President - Agent Activation and Productivity, Vice President - General Agencies
and General Agencies

Iris Dawn Pureza Virginia Rabano

Vice President - Financial Reporting and Tax Vice President - Customer Payment Management

Maria Theresa Rivera Jennifer May Santos
Vice President - PRU Premiere / Industry Recognition Vice President - Agency Growth and National Sales
Director
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Ma. Donna Mendoza

Corporate Secretary and Vice President - Legal

Angelo Pena

Vice President - Operations Governance
and Change Management

Lemuel Ramos
Vice President - High Agency Impact

Vanessa Santos

Vice President — Inorganic Growth

www.prulifeuk.com.ph

Jessica Faye Tan
Vice President — Digital & MarTech

Marian Sebastian

Vice President and Sector Head

Sheila May Zerna

Vice President - Investment and Finance Operations

www.prulifeuk.com.ph

Veronica Blanche Tan

Vice President - Strategic Initiatives

Corporate Officers

Mohammad Masroor Tabish

Vice President - Engineering and Data

Elmer Valoria

Vice President - Customer Servicing

Arthur Francis Valencia
Vice President — Strategy and Market Intelligence
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Notes:
1. Prudential plc is a public limited company incorporated in England and Wales, which is listed on the Stock Exchanges in London, Hong Kong, Singapore, and New York.
2. As disclosed in the 2025 Annual Report of Prudential plc, BlackRock, Inc. and Norges Bank, which are non-Prudential entities and institutional investors, hold 6.86% and 3.97% interests, respectively, in Prudential plc.
3. Prudence Foundation, a company limited by guarantee.

- The place of incorporation of each company is being indicated in square brackets above.

- The above chart only shows ordinary shares. Preference shares are excluded.
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